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FINDING YOUR 
U.S. HOME
The United States offers an 
endless inventory of real estate 
choices, geographic settings and 
styles of living. Big cities and 
small towns. Scenic waterfronts 
and hilly terrains. Lush plains 
and sun-drenched drylands. 
Luxury resort settings and quaint 
neighborhoods. Whatever you 
are looking for, you can find it in 
the United States.
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home in the U.S. by following these tips.
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With 60 years of excellence, Lennar, 

one of the leading homebuilders in 

the U.S., caters to the world.

WHY BUY IN THE U.S.?   Page 4
The world is buying U.S. homes in record numbers thanks to a strong 
economy, investment security, moderate pricing, excellent value and 
educational opportunities.

INSIDE

YOUR GUIDE TO  
OWNING A U.S. HOME
Purchasing a home in the U.S. continues to be  
widely appealing throughout the world. Using  
photos, statistics and detailed descriptions, this  
guide provides the answers needed to make the  
U.S. home buying process simple. Among the  
questions that are answered: 

• Which countries are doing the most buying?
• Where are the most popular places to live?
• What are the major characteristics of each U.S. region?
• What types of homes are available?
• Who can best help me through the home buying process? 

Provided to you by Lennar, one of the leading builders of quality 
homes in the U.S., this International Homebuyer’s Guide is filled with 
everything you need to know about making this very important decision.
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From a statistical perspective, 
the U.S. economy is the largest 
in the world, with a gross 
domestic product (GDP) that 
represents more than one-fourth 
of the world economy.

For real estate specifically, that 
economic strength translates 
to advantageous housing 
prices, strong rental rates and 
good long-term appreciation. 
In fact, even while the U.S. 
dollar strengthened in relation 
to some global currencies, 
international home sales 
achieved historical greatness. 
Additionally, international 
buyers now have access to 
more home financing options  
than ever. 

In the foreseeable future, that 
strong activity is expected to 
continue, mirroring the general 
U.S. housing market. All 
segments of the home building 
industry are forecasted to 
continue to grow, according to 
the U.S. National Association 
of Home Builders 2015 Spring 
Construction Webinar.

That economic strength also 
helps to create investment 
security. There is a substantial 
and increasing level of global 
wealth, and the U.S. is a secure 
and attractive location for 
owning real estate. 

As for pricing and value, 
consider this phenomenon: 
While international buyers 
purchased fewer homes in the 
most recent statistical survey, 
the dollar volume of those 
sales was substantially higher 
— because even at the highest 
U.S. price points, international 
buyers see great value. 
International buyers paid an 
average of nearly $500,000 
(USD) for a house, which is still  
considered a bargain and 
worthwhile investment.

Other reasons for the global 
popularity of U.S. real estate 
include access to top colleges 
and universities, employment 
opportunities, and the ability 
to achieve a better lifestyle.

OVERVIEW

WHY BUY IN 
THE U.S.? 
THE WORLD IS BUYING U.S. HOMES  
IN RECORD NUMBERS — THANKS TO A 
STRONG ECONOMY, INVESTMENT SECURITY, 
MODERATE PRICING, EXCELLENT VALUE 
AND EDUCATIONAL OPPORTUNITIES.

BY THE NUMBERS: 
 
 
 
International purchases of U.S. 
homes (April 2014 - March 2015) 
 
 
 
 

Percentage of international  
home purchases in the U.S.  
(in dollar volume)

Average price international 
buyers paid for a home in the U.S.

 
 

Source: U.S. National Association of REALTORS® 2015  
Profile of International Home Buying Activity

 $104B (USD)

 8%

 $500K (USD)
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THE INTERNATIONAL BUYER
WHO ARE THE INTERNATIONAL BUYERS?  
EVERYONE. FROM EVERYWHERE.  

International buyers come from around the globe, with the U.S.  
holding a welcome sign.

Buyers from China accounted for 16 percent of home sales among 
international buyers. In addition, buyers from Canada (14 percent),  
Mexico (9 percent), India (8 percent) and the United Kingdom (4 percent) 
were prominent. Collectively, this group represented 51 percent 
of international buyers.  Notably, China was also the top source of 
international buyers in terms of transaction dollar volume, representing 
$28.6 billion (USD) in home sales. Chinese buyers tended to buy properties 
in higher-priced markets such as California, Washington and New York.  
In all, the Asiana/Oceana region represented 35 percent of home sales 
among international buyers.

U.S. HOME SALES UNIT 
VOLUME BY COUNTRY

China ............................................... 16%
Canada ............................................ 14%
Mexico ..............................................9%
India ................................................. 8%
United Kingdom ..............................4%
Germany ...........................................3%
France ...............................................2%
Venezuela ........................................2%

U.S. HOME SALES DOLLAR 
VOLUME BY COUNTRY

China ...........................$28.6 billion (USD) 
Canada .........................$11.2 billion (USD)
India .............................. $7.9 billion (USD)
Mexico ..........................$4.9 billion (USD)
United Kingdom ..........$3.8 billion (USD)

Denotes leading countries for U.S. home sales dollar volume

U.S. PROFILE

U.S. HOME SALES UNIT 
VOLUME BY REGION

Asiana/Oceana ..............................35% 
Latin America + Mexico .................23%
Europe ............................................20%
Canada ............................................ 14%
Middle East .......................................4% 
Africa ................................................3%

Source: U.S. National Association of REALTORS® 2015 Profile of International Home Buying Activity
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POPULAR PLACES
WHILE INTERNATIONAL BUYERS 
PURCHASE HOMES ACROSS THE U.S., 
FOUR STATES RECORDED MORE THAN 
HALF OF THOSE SALES: FLORIDA, 
CALIFORNIA, TEXAS AND ARIZONA. 

Florida was the leading destination of choice, accounting for 21 percent 
 of international purchases. California was second with 16 percent, 
while Texas was responsible for 8 percent and Arizona for 5 percent. 
Those four states accounted for 50 percent of all international sales. 
Other states with at least 3 percent of international sales were Illinois,  
New Jersey, New York and Washington.

In 2015, nearly half of all international buyers purchased in suburban 
areas and about a quarter in central city/urban areas. The other quarter 
was split almost evenly between resort area  and small town/rural.

Source: U.S. National Association of REALTORS® 2015 Profile of International Home Buying Activity

LEADING STATES FOR INTERNATIONAL SALES 
(UNIT VOLUME BY COUNTRY)

Florida .......................21%

California ...................16% 

Texas .........................8% 

Arizona ......................5% 

California

Arizona

Texas

U.S. PROFILE

Florida

Illinois ...................3% 

New Jersey ...........3%

NewYork ...............3%

Washington ..........3%
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FACTORS IN DETERMINING LOCATION
PROXIMITY TO HOME COUNTRY, THE PRESENCE OF RELATIVES 
AND FRIENDS, THE CONVENIENCE OF AIR TRANSPORTATION, 
CLIMATE, SAFETY, ACCESS TO COLLEGES AND UNIVERSITIES, AND 
LOCATION ARE PARTICULARLY IMPORTANT CONSIDERATIONS TO 
PROSPECTIVE INTERNATIONAL BUYERS. 

To provide perspective, a sample of notable trends include the following: 

Chinese buyers are strongly focused on the U.S. West Coast, which provides 
geographical proximity, educational opportunities, and business and trade 
opportunities in areas near Los Angeles, San Francisco and Seattle.

Canadians typically seek winter vacation opportunities, tending to buy in the 
warmer climates of Arizona, Nevada and Florida. Also, nearly half of the homes 
they buy are in suburban areas.

Buyers from Latin America favor states in close proximity such as Texas and 
Florida. In Florida, for example, 35 percent of international purchases came  
from Latin America.

Buyers from Mexico are particularly interested in Texas, near the cities of  
San Antonio and Houston, along with San Diego and Miami. Investment, 
proximity and lifestyle are their prime motivations for buying. 

Buyers from the United Kingdom tend to focus on areas that offer both vacation 
environments and strong business settings, such as Los Angeles, New York, 
Orlando, Houston and  San Francisco. 

 7

U.S. MARKETPLACEU.S. MARKETPLACE

Source: U.S. National Association of REALTORS® 2015 Profile of International Home Buying Activity
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The northeastern U.S. encompasses the states of Maine, New 
Hampshire, Vermont, Massachusetts, Rhode Island, Connecticut, 
New York, New Jersey, Pennsylvania, Delaware and Maryland. There 
is a great diversity of landscapes — coastal plains to rolling hills that 
can peak up to 5,000 feet (1,524 meters). Similarly, there are stark 
contrasts in lifestyles — from the large industrial cities of New York 
(the most populous city in the U.S.), Philadelphia and Boston to quaint 
rural towns. The climate across the region does not vary as much 
as the lifestyle. Winters are cold while the summers are generally 
warm and humid. The autumn and spring seasons are more mild.

U.S. MARKETPLACE
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The southeastern U.S. is a fast-growing region that includes 
Alabama, Florida, Georgia, Kentucky, Louisiana, Mississippi, 
North Carolina, South Carolina, Tennessee, Virginia and West 
Virginia. Florida has the largest population, followed by Georgia 
and North Carolina. The terrain is largely flat, with a few hilly 
exceptions. The weather is humid and hot in the summertime 
and moderate for the rest of the year. In the past two 
generations, the Southeast has changed in character greatly, 
adding several industries to the region’s economy, such as 
finance, high technology and manufacturing. Southern culture  
is slow-paced and friendly, and remains rooted in history.  

U.S. MARKETPLACE
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The southwestern U.S. is a sprawling territory that takes up 
about one-fourth of the entire country. The region’s states are 
Texas, Arizona, New Mexico, Colorado, Utah, Nevada, Arkansas, 
Oklahoma and parts of California. Because of that vast landmass 
and diverse landscapes, natural resources play a big role in the 
region’s lifestyle and economy, including oil drilling, fishing, and 
diamond and iron mining. Much of the Southwest has an arid 
desert climate, but mountainous areas feature alpine climates 
with large amounts of snow. Southwesterners are known for 
being bold, strong, adventurous and resilient — dating back to 
the early history of America. 

U.S. MARKETPLACE
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The midwestern U.S. consists of Illinois, Indiana, Iowa, Kansas, 
Michigan, Minnesota, Missouri, Nebraska, North Dakota, Ohio, 
South Dakota and Wisconsin. Illinois is the most populous of 
the states, with Chicago being the largest city. The landscape 
is mostly low and flat with some rolling terrain. Summers are 
hot while winters are frigid. The Midwest has the highest 
employment-to-population ratio in the country, and the 
central U.S. location makes it a transportation crossroads 
for riverboats, railroads, autos and trucks, and air travel.

U.S. MARKETPLACE
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The northwestern U.S. is bordered by the Pacific Ocean to 
the west and, loosely, by the Rocky Mountains on the east. 
The region — also sometimes called the Pacific Northwest 
— includes Oregon, Washington, Idaho, Montana and 
Wyoming. The geography is especially diverse, dominated 
by several mountain ranges and broad plateaus. With 
plentiful rainfall and mild summers, the Northwest grows 
some of North America’s most lush and extensive forests. 
Bays, rivers, plains and mountains mark the coastline. 
The region is known as a U.S. hub for high technology.

U.S. MARKETPLACE

THE
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Also known as the Pacific Coast, this region primarily 
encompasses the state of California and its cities of Los 
Angeles, San Diego and San Francisco, along with their 
surrounding areas. The Los Angeles metropolitan area is the 
second-largest metro area in the country. San Diego, located 
approximately 118 miles (190 kilometers) south of Los Angeles 
and adjacent to Mexico, is one of the fastest-growing cities in 
the country. Located in northern California, San Francisco and 
Silicon Valley are leading financial, technological and cultural 
centers. While the weather is quite pleasant throughout the 
region, there are subtle differences, particularly traveling 
north, where average temperatures tend to be cooler. 

U.S. MARKETPLACE

THE



OPTIONS FOR 
EVERY BUYER
Statistically speaking, international buyers purchase properties  
in the U.S. for three primary reasons — residential, investment and  
vacation purposes — with nearly half of those homes intended for 
primary residences. Among the other half of sales, 20 percent were 
for a residential rental property, 15 percent for a vacation home,  
and 11 percent for both vacation and rental reasons. Beyond  
numbers in the U.S., there is a whole world of buyer’s choices  
and options for every lifestyle.

BUYER’S CHOICES

Source: U.S. National Association of REALTORS® 2015 Profile of International Home Buying Activity
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VACATION HOMES
A significant — and growing — portion of international purchases 
is vacation homes. Their popularity has continued to surge 
across the U.S. in recent years. All totaled, more than 8 million 
vacation homes are spread across the country in luxury settings 
and well-appointed communities offering fully furnished homes, 
sprawling activity centers, sports courts, heated pools, golf courses, 
gated security and much more.  

PRIMARY HOMES
With primary homes making up nearly half of all international 
purchases in the U.S., buyers demand exceptional quality 
and value. Buyers can expect modern design features such 
as high ceilings, wood floors, upgraded décor packages and 
energy-efficient appliances. Many communities feature gated 
entrances and elaborate recreational amenities including 
fitness centers, pools, golf courses, tennis courts, sports fields 
and even luxurious spas where homeowners are pampered. 

GREAT OPTION FOR FAMILIES 
In the U.S., an estimated 50 million people are living with an  
extended family member in their  home. As the world population 
grows older that total will rise, according to the U.S. Census Bureau. 

As a result of this movement, multigenerational housing is especially 
popular across the U.S. Multigenerational housing provides a 
separate living space that allows more than one generation to 
live independently, but together. Among the multigenerational 
home features are a large separate kitchenette with dishwasher, 
private patio, private garage with access to private bedroom 
and bathroom, private living room, and private porch. 

BUYER’S CHOICES

Source: U.S. National Association of REALTORS® 2015 Profile of International Home Buying Activity
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THE EXPERTS: 
WORKING WITH  
A REAL ESTATE 
PROFESSIONAL 

BENEFITS OF WORKING 
WITH A REAL ESTATE 
PROFESSIONAL

THE INTERNATIONAL BUYING PROCESS IS 
NOT ONLY A VERY IMPORTANT DECISION, BUT 
IT CAN ALSO BE CHALLENGING AND COSTLY, 
ESPECIALLY WHEN MISTAKES ARE MADE.

Fortunately, there is help for international buyers. Each U.S.  
real estate professional is regulated by state governments, 
which have different requirements for earning a license.  
There are several different professional real estate titles,  
each with varying responsibilities. 

Real estate agent:  Anyone who earns a real estate license  
can be called a real estate agent. In all states, an agent must  
take a minimum number of classes and pass a test to earn  
a license. 

Real estate salesperson: This is another name for a real 
estate agent.

REALTOR®: This is the official designation for a real estate  
agent who becomes a member of the National Association 
of REALTORS®, and upholds the standards of the association 
and its code of ethics.

Real estate broker: A broker is a professional who has 
taken education beyond the agent level as required by state 
laws and has passed a broker’s license exam. Brokers can 
work alone, or they can hire agents to work for them.

Real estate associate broker: This professional has taken 
additional education classes and earned a broker’s license 
but chooses to work under the management of a broker.

Homebuilders such as Lennar work with select real estate 
agents and brokers and can provide their own guidance during 
the entire process from home shopping through sale closing. 

RESOURCES

Access and convenience. Real estate  
professionals can efficiently direct your  
home search.

Experienced negotiations. With a great 
understanding of the U.S. marketplace, these 
professionals can potentially save you money. 

Legal protection. An experienced real estate 
professional deals with the same contracts and  
conditions on a regular basis.

Truthfulness. State licensed professionals are  
held to high industry standards as well as U.S. law.  
 Notably, although you are more likely to work with 
a real estate salesperson or an associate broker, 
brokers can also provide services for buyers. Agents 
typically report to a broker, who handles the earnest 
money deposit and establishes the escrow account. 
In addition, brokers are responsible for the actions 
of the real estate agents under their supervision. 
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HOW TO BUY A  
HOME IN THE U.S.

RESOURCES

1 4

5

6

FIND AN EXPERT 

As you start your home buying search, 
seek help from a real estate professional 
(or Lennar New Home Consultant).

OBTAIN YOUR MORTGAGE 

(If you are purchasing your home 
with cash, please go to Step 6.) 

An international homebuyer should expect 
to make a down payment that is typically 
between 35 percent and 45 percent of the 
value of the home being purchased. Also, 
some financial documents will be necessary, 
including proof of income, bank statements, 
reference letters from your banking or credit 
institution, and two forms of identification. 

MAKE THE PURCHASE 

With the help of a real estate professional 
(and/or a Lennar New Home Consultant) 
make an offer to purchase. Once 
approved, you will need to supply the 
seller with an earnest money deposit 
along with a pre-approval letter from 
the bank and proof of available funds.

FINALIZE THE CLOSING 

Depending upon the type of home you are 
purchasing (already existing or a to-be-built 
home), you can anticipate that your closing will 
take place anywhere from 30 to 120 days from 
the signing of your purchase agreement. Your 
real estate professional (and/or a Lennar New 
Home Consultant) will guide you through that 
closing process. 

2

3 SHOP WISELY 

Before you get started on your home 
search, determine the type of home 
you want — townhome or villa  home, 
vacation or investment home, detached 
home or condominium, or single-family or 
multigenerational. You should also consider 
what amenities you would like to have in 
your community such as a gated entrance, 
pool, tennis courts and/or golf course.

Using cash is the quickest and easiest way to 
purchase your home. Mortgage loans are also 
available from select lenders who are familiar 
with working with international buyers. If you 
plan to obtain a mortgage loan, do not begin your 
home search without knowing how much you 
can afford to spend (and how much the lender 
will loan you). This can be done by receiving 
lender pre-approval for a mortgage loan.

DETERMINE PAYMENT METHOD
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LENNAR’S  
INTERNATIONAL 
APPEAL
WITH 60 YEARS OF EXCELLENCE, ONE OF THE 
LEADING HOMEBUILDERS IN THE U.S. CATERS  
TO THE WORLD. 

Founded in 1954 and listed on the New York Stock Exchange in 1972, 
Miami-based Lennar is one of the leading homebuilders in the U.S., 
having built more than 800,000 homes in more than 40 of the most 
desirable U.S. cities. 

In addition to that excellence in the domestic marketplace, Lennar has 
exclusive programs tailored to international buyers — taking into account 
their specific requirements, country of origin and reasons for buying in 
the U.S. In a very professional manner, Lennar focuses on buyers’ needs, 
not just numbers. 

Lennar specializes in international engagement with Lennar Associates 
who are dedicated to providing customers with Total Lennar Care (TLC) 
— no matter where you are in the world. TLC is a willingness to do the 
 extraordinary every day for customers and make the home buying process  
a true celebration. This unique Lennar approach is combined with specialized 
skills such as language capabilities, cultural understanding and transaction 
expertise to provide international buyers with whatever matters most 
to them.

Even after the sale closing, Lennar strives to continue to keep customers 
100 percent satisfied in their new home, with regularly scheduled visits 
from Lennar’s Customer Care Team.

BUILDER’S SHOWCASE

EVERYTHING’S INCLUDED®

Lennar’s Everything’s Included® completely represents why Lennar is a homebuilder international buyers  
can trust. Lennar’s Everything’s Included® means that thousands of dollars in extras plus the latest in 
luxury, technology and efficiency are included for no additional cost to buyers. This means buyers receive 
the most for their money in quality, value and integrity.

The specific features in a home may vary from home to home and from one community to another. We reserve the right to substitute equipment, material, appliances and brand names with items of equal or higher, in our sole 
opinion, value. Color and size variations may occur. The prices of our homes, included features, and available locations are subject to change without notice. Please see your New Home Consultant and home purchase agreement  
for actual features designated as an Everything’s Included feature, additional information, disclosures, and disclaimers relating to your home and its features. The photographs contained herein are solely for illustrative 
purposes and should never be relied upon in making decisions relative to purchasing any property.

VALUE
At Lennar, we always strive to 
deliver the best possible home 
value to each of our customers.

QUALITY
We are dedicated to being an 
industry innovator, and are 
constantly focused on providing 
the highest quality homes. 

INTEGRITY
All of us at Lennar are 
committed to doing the right 
thing for the right reason.
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WHERE DOES  
LENNAR BUILD?
Almost anywhere there is international 
homebuyer interest. Lennar has a 
particularly strong presence in each of the 
most popular states for international buyers 
(Florida, California, Texas and Arizona).

The lyrics of one of America’s most patriotic 
songs, “America the Beautiful,” includes the 
words “from sea to shining sea.” Lennar is 
there — from one U.S. coast to the other. 

ARIZONA 
Phoenix 
Tucson

CALIFORNIA
Bakersfield 
Fresno/Central Valley 
Inland Empire
Los Angeles/Valencia 
Orange County 
Palm Springs/Coachella 
Sacramento 
San Diego 
San Francisco / Bay Area

COLORADO
Denver

DELAWARE
Millsboro

 

FLORIDA
Clermont 
Fort Lauderdale 
Jacksonville/St. Augustine 
Melbourne/Viera 
Miami 
Naples/Fort Myers 
Orlando 
Palm Beach 
Sarasota/Manatee 
Tampa 
Winter Haven

GEORGIA
Atlanta

MARYLAND
Baltimore
DC Metro, Maryland

MINNESOTA
Minneapolis/St. Paul 
 
 

NEVADA
Las Vegas
Reno

NEW JERSEY
Burlington Township
Jackson
Mays Landing
Monroe Township
Rockaway Township 
South Brunswick Township 
Tinton Falls Township
Waretown
Weehawken

NORTH CAROLINA
Charlotte
Raleigh

OREGON
Portland

 

SOUTH CAROLINA
Charleston 
Myrtle Beach 

TENNESSEE
Nashville

TEXAS
Austin 
Central Texas 
Dallas/Fort Worth 
Houston 
San Antonio

VIRGINIA
DC Metro, Virginia 
Fredericksburg
Williamsburg

WASHINGTON
Seattle 
Vancouver

BUILDER’S SHOWCASE

LENNAR BUILDS HOMES IN 17 STATES IN MORE 
THAN 40 OF THE FINEST CITIES IN THE U.S.:



MOST SOUGHT-AFTER DESTINATIONS
ACROSS THE UNITED STATES.

OPTIONS FOR EVERY LIFESTYLE
HOMES. TOWNHOMES. CONDOMINIUMS.

60 YEARS OF EXCELLENCE
QUALITY. VALUE. INTEGRITY.

VACATION HOMES • SECOND HOMES • INVESTMENT HOMES

BEST-IN-CLASS 
SELECTION 

STARTING IN 
THE 200’S USD

Lennar is the leading builder of quality new homes in 
the most desirable markets across the United States. 
With more than 60 years of experience and a dedicated 
team with deep expertise in international real estate, 
Lennar can o�er options for every need.

The statements and statistical information contained in this Guide are based on third party reports, industry trends, market conditions, economic conditions and other factors that involve variables and 
uncertainties that may cause the statements to di�er materially from future results. Lennar makes no guarantee of present and future market conditions, and market values. Each prospective purchaser 
should consult your own accounting, legal and tax advisors to evaluate the risks, consequences and suitability of any real estate transaction. Scenes may be of locations or activities not on a Lennar 
property. Pictures and renderings are solely for illustrative purposes and should never be relied upon. Amenities for the community are subject to changes, substitutions and/or deletions without notice.  
Prices subject to change without notice. Models/lifestyle photos do not re�ect racial or ethnic preference. This is not an o�er in U.S. states where prior registration is required. Void where prohibited by 
law. Copyright © 2015. Lennar Corporation. Lennar, the Lennar logo, Everything’s Included home, the Everything’s Included logo, Next Gen, Next Gen-The Home Within A Home and the Next Gen logo 
are registered service marks of Lennar Corporation and/or its subsidiaries. 11/15 

QUALITY HOMES. INCREDIBLE LOCATIONS. 
AN OPPORTUNITY JUST FOR YOU.


